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Social Marketing Timeline 

Oct Jan Mar Jun Sep Jan Mar Jun Sep Dec 

2015 2016 2017 

Awarded 
CDC grant 

HERO 
Ordinance 

Hired First 
Staff 

Media 
Reps Hired 

Began RFP Process in October (in progress) 

Y1 Media Campaign Y2 Media Campaign 

Hiring 
Freeze 

Marketing 
Firm Hired 

Y3 Media 
Campaign 

Project 
Goes Live 



RFP for Marketing Services 

Achievements  Challenges 
RFP approved by HHD Legal Department HERO Ordinance 

RFP draft was successfully submitted to Strategic 
Procurement Department (SPD) 

New Administration entering office 

RFP was well received by the public – approximately 
15 individuals from marketing firms attended pre-
proposal conference 

Hiring freeze per Mayor’s Office 

Six (6) social marketing campaign proposals submitted 
to HHD 

Hiring process changes 

Two (2) marketing firms shortlisted; in-person 
presentations are upcoming 

Slow RFP process - typically takes six (6) to nine (9) 
months 

RFP ACHIEVEMENTS AND CHALLENGES 



MEDIA BUYS 



Media Buys 

39,730,178+  = Total Number of Individuals Touched By This Campaign 

PAID MEDIA CAMPAIGN 
• Total number of media outlets:  
 20 (6 radio spots; 9 print publications; 1 movie theatre PSA, 2 dating apps 
• Time period:  
 Year 1 - Oct 2016 – Jan 2017; ads ran over the course of 12-15 weeks depending upon the media 
 source. 
 Year 2 - July 2017 – Aug 2017; ads ran over the course of 8-12 weeks depending upon the media 
 source.  
• Next steps:  
 New national magazine campaign began in July 2017. In Spring/Summer 2018, assess this 
 campaign’s  impact by measuring PrEP awareness in the community.  



Media Buy 
Upcoming or Newly Launched 

YR2 Media (Online and In-Print; 1 Year Run from July 17 – July 18)  

Houston Style Magazine Local Publication 

The Tre Magazine Local Publication; African American Following 

Tagg Magazine National Publication; MSM and Lesbian Following 

Krave Magazine National Publication; MSM Following 

Ur3an Socialites Magazine National Publication; MSM Following 



Media Buys: Year 1 Co-Branded Ads 



Media Buys: Year 2  

PrEP SURVEY ADS 

3 Geo-Targeted e-Blasts 
Sent to Adam4Adam 
Houston Subscribers 
14,071 impressions 
494 clicks 

Scruff Banner and Pop-Up 
Geo-Targeted Ads  
1,615,845 Impressions 
2,275 Clicks 

Surveys Completed June-August 2017: 284 BATHROOM POSTER CAMPAIGN 
To be distributed at: 
19 - Gay Bars 
13 - Bars in high prevalence zip codes 



OUTREACH 
COLLATERALS 



Project PrIDE Marketing Materials 10 

PrEP PROVIDER 
BI-FOLD 

BROCHURE 

Distributed throughout the community 
and in the HHD Health Clinics. 



Project PrIDE Marketing Materials 

PrEP PROVIDER TOOLKIT 



Project PrIDE Marketing Materials 

DATA-TO-CARE 
CLIENT BROCHURE 

& PALM CARD 



Project PrIDE Marketing Materials 

DATA-TO-CARE 
PROVIDER 
BROCHURE 
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